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1.

Introduction and Definitions

1.1 This paper clarifies the terms and conditions uptbith Sheffield Students’ Union may
engage with individuals, firms and other externaldibs with regard to advertising,
sponsorship and promotions.

1.2 Where the word ‘firm’ appears, it defines thosaling organisations whether in the form
of partnership, limited company, sole trader oreottise. Where the word ‘advertise’
appears, it is intended to include any promotioactivity within or supported by the

University of Sheffield Students’ Union and its sidiary companies. This includes all
Sheffield Students’ Union publications, committeaad clubs and societies that are
recognised by Sheffield Students’ Union.

1.3 The Advertising, Sales and Marketing Officer (Metikg and Communications

Department) is the primary channel for departments organisations of Sheffield Students’
Union to seek external sponsorship. The AdvedisBales and Marketing Officer will then

liaise with The BAM Agency Ltd who will then seekich obtain external advertising and
sponsorship. The Advertising, Sales and Marke®fficer is to be considered the first port
of call for any society, committee, club or depamiwishing to secure external funding
through advertisement or sponsorship.

All departments, clubs, societies and committeestarbe made aware of this and BAM’s
contact details are to be made readily availableutih the website. Activities and Sports
Zone and committee training will all have the Adising, Sales and Marketing Officers
details made readily available.

Process

All queries of this policy are to be directed tee theffield Students’ Union’s Finance
Officer. It is the Finance Officer's responsihjlito review the document once every
academic year, consulting with the Student Officedevant staff, students and other
interested groups.

Sheffield Students’ Union and any affiliated bodsge expected to abide by this policy at all
times. If for some reason the policy has not begimered to, this can only be done with the
authorisation of the Finance Officer, prior to thevertising/sponsorship being carried out.
Where a decision directly contradicts this politye area in question must be brought before
the Finance Officer for confirmation.

All advertising in Sheffield Students’ Union premgsand publications is chargeable as per
the rate card which can be seen on the Student®nUmebsite at the following address
http://www.shef.ac.uk/union/advertise/The following exceptions are listed in the smuasi
below.

Discounts

a) The Careers Service and Student Services areeentitl free advertising within the
Students’ Union as long as it is at no cost to $tedents’ Union and there is no
commercial element to their booking. (N.Bhis does not include external graduate
employers, as they are not considered part of Hiears service.)



b) Local employers (who book through Jobshop) ardledtito come on site, only if they are
promoting part-time vacancies to students at S#ldffiStudents’ Union. They will
receive a 50% discount and will liaise with Jobshdyen booking this. Further discounts
are available, dependent on size and nature afrtf@nisation.

c) Advertising concerned with the Community Developim@&ommittee (CDC) project and
the Chaplaincy Services are also free.

d) Accommodation and Commercial Services are entiibed 1/3 off standard advertising
rates.

e) Internal clients and University departments aréledtto 1/3 off advertising rates. *

f) Sport Sheffield is entitled to 50% off standard exdiging rates, as there is student
participation on the Management Board. S10 Gym reiteive a 1/3 off advertising
rates. Any further discretionary discounts shdwddauthorised by the Sports Officer and
the Advertising, Sales and Marketing Officer.

g) Registered charities are entitled to a 1/3 off déad advertising rates. Charities that are
not registered are not allowed on site.

h) Discounts may be developed when packages are boaketthe discretion of the
Advertising, Sales and Marketing Officer.

i) Blackwells receive free advertising when a Uniwgrigcture stall is arranged through the
University department only. Any other advertisiagharged at the standard rate.

* Internal clients, University departments, schoatsl faculties of The University of Sheffield

and Sheffield Students’ Union outlets, societied gammittees are all vetoed from the BAM
contract and are to book directly with the Advenis Sales and Marketing Officer only.

4. Reference guide to advertisers where restrictnis apply when advertising in
Sheffield Students’ Union

(See appendices for further information)
The rules below apply to all advertising mediumsagha Screens, Poster Boards, Forge
Media, Stalls, the Concourse, and Flyering, Gradodbuide, Website, Freshers’ Fair, Sports

Fair, Activities Fair, Re-Intro Fair, Housing Falrext messaging and E-mail).

a) Companies and organisations who promote tobacco pdoicts (except point of sale)
are banned from all advertising opportunities

b) Companies banned under the Ethical & Equality polig because of their:
* Involvement with arms trade
» Use of animals for cosmetic or non —medical expenitation
» Actions deliberately harmful to the environment
» Actions that violate human rights

» Unfair exploitation of developing countries
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* Racist, homophaobic or sexist policies

c) Companies linked to Nestle are banned from all advésing opportunities, as are
all Nestle products

d) Lap dancing clubs are banned from all advertising pportunities
e) Gambling companies are banned from all advertisingpportunities

f) Companies linked to or promoting Greyhound racing ae banned from all
advertising opportunities

g) One Medicare and Darzi Centres are banned from alhdvertising opportunities

h) Landlords must be registered and accredited to advése at Sheffield Students’
Union, landlords who are not any of the below arbanned:

* Registered with the University of Sheffield

 Don't meet the standards of the Responsible Laddioheme, therefore do
not have properties registered with the University

e The property is signed up to the National Code oh-Bducational
establishments

* Have on going complaints against them from the &itgl Union Advice
Centre

i) Nightclubs, bars, pubs:

» Advertising is permitted only in the *Your Shefiil publication, on the
condition that it is approved by the Advertisinglés & Marketing Office.
Such firms are however not permitted to hire al stalhave any other
advertising space within the Students’ Union.

j) Cafes, fast food, sandwich shops:

e Advertising is only permitted in the “Your Shefiiglpublication, on the
condition that there is no promotional informatiand it is agreed by the
Finance Officer.

k) Sampling:

* Freebies and samples may be distributed as lortheabrand in question
meets with this policy. Where the Students’ Unarother SU outlets may
see a loss of sale due to this, the advertiser paysia compensation charge
of at least £50 to cover the cost of loss of salla alcohol products are
allowed outside of the Students’ Union bars and\lestle products can be
distributed.

[) Publications

* No external publications or unauthorised materiafe allowed in the
Students’ Union building. Advertisers must declaliethird party promotion
to ensure it meets with this policy, if not Shdffi&tudents’ Union reserves
the right to confiscate this.



m) Clinical testing:

* Clinical testing projects may be promoted on sielang as an evaluation
form is completed, detailing the exact aims, meshadd perceived risks of
the trial. After this permission may only be gethtvith the authorisation of
the Finance Officer.

n) Sales:

+ If sales are to go ahead in the Students’ Uniodimgis and outlets by an
external company/advertiser, these must be direatljhorised by the
Advertising, Sales & Marketing Officer beforehanttiahe Finance Officer.
If sales are permitted, receipts must be issueavery sale and the sellers
themselves.

0) Graduation photography:

* Ede and Ravenscroft have an exclusivity deal witkffield Students Union,
therefore no other graduation photographers wilateertised or promoted,
nor be allowed on site.

p) Bottled water:

* The sale of still bottled water is banned and miglst across the Students’
Union; this includes the advertising of bottled arathrough Sheffield
Students’ Union.

» Advertisers are also prohibited from giving awaytles of still water as part
of their promotions. If they do this Sheffieldu8ents’ Union reserve the
right to con

5. ‘Your Sheffield’ (formerly Student Directory)

As stated, the above rules apply to all advertisirgliums (Plasma Screens, Poster Boards,
Forge Media, Stalls, the Concourse, Flyering, Gatidn Guide, Website, Freshers’ Fair,
Sports Fair, Activities Fair, Re-Intro Fair, HougiRair, Text messaging, E-mail).

There are however, some exceptions to these rilen advertising in ‘“Your Sheffield':
a) Nightclubs and bars

- Clubs, bars, pubs, cafes, fast food outlets amdlwich shops are all allowed to advertise
promotional information in this one publicationhig can include special offers, ticket offers
or specialist themed nights.

- If a nightclub or bar wishes to advertise in Y@&lreffield they must ensure that their adverts
comply with the following guidelines:

* Promotional activity will not have the alcoholicrestgth, relatively high
alcohol content, or the intoxicating effect, aathant theme.

* Promotional activity will not condone, encourage glamorise excessive
drinking/drunkenness or encourage anti-social hebav Effects of
intoxication should not be referred to in any faradle manner.
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Promotional activity will not refer to consumingcahol to recover from
previous over-indulgence.

Overtly sexual images will not be used.

No ‘on premise consumption’ alcoholic drinks proions will  be
advertised within the Your Sheffield where the gris below the following
guidelines:

- Bottled beers and spirit based premised drinkéc¢f pops”) £1.00

- Pints of larger, bitter or cider £1.00

- Spirits per single measure 75pence

- Any other product based on a minimum of 50 pgrereunit of alcohol.

- This will not include limited voucher offers

b) Landlords and Property Agents

If a landlord or property agent wishes to adveritis®’our Sheffield’ they must ensure that:

They are members of an appropriate professionaly b@ilich as the
Association of Residential Letting Agents or thetibiaal Federation of
Residential Landlords) or

Where a rental price is included within an advertient, details of the
specific type of room that price relates to mustibeluded within the
advertisement copy.

Where a rental price is included within an advertient, the basic contract
structure relating to that price must also be sxfeed in the copy e.g. length
of contract term and included items.

Where any service (e.g. internet access, gym pomviss referred to within

an advertisement and rental price is also includethe copy, this must be
made clear whether these services are includdkiprice or at an additional
cost.

Where a rental price is included within the advarsample of the contract
relating to rooms at that price must be suppliedTtee Student Union
Advertising, Sales and Marketing Officer.

Advertisements must contain no false or misleadififgrs.

Advertisements must not actively encourage studemts rushing to book

their accommodation and must not refer to a desirdhte to book by (no
dates or ‘now booking’ information are to be inaddn any advertising).

- These points can be resolved via clearly visibterfotes

6. Clubs, Committees and Societies

The Advertising and Sponsorship Policy coverstaltisnt groups within the Students’ Union,
including Clubs, Committees and Societies. Thiefdhg rules apply to them:
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7.

Clubs, Committees and Societies are allowed to imb&ponsorship
independently and externally, however they are extbjo the provisions
within this policy. Details of the sponsorship mwdl go through the
Advertising, Sales & Marketing Officer.

Clubs, Committees and Societies may display thedaogf their sponsors.
Furthermore, they are permitted to advertise anthpte events, socials and
activities, even though they may take place in esnather than Sheffield
Students’ Union.

Clubs, Committees and Societies may not howevdusixely promote their
sponsors’ events, promotions, activities or speprades where there is no
direct link, in that instance, to the Club, Comewtior Society.

Furthermore, they are not permitted to distribyensors printed fliers or
distribute sponsors merchandise, if that sponsar d&rect competition to the
Students' Union, its products or its services.sTigeds to be authorised by
the Advertising, Sales & Marketing Officer.

Examples:

A Society may advertise for a society everli¢ held at an external venue,

but a Society may not advertise any other eventhvisi held at the external
venue.

A committee may advertise a sponsor’s logpublicity material, but not

give out sponsor branded merchandise, if that ggaasn direct competition to
the Students’ Union, its products or its services.

Working Committees

All Working Committees are subject to the boundghef policy. Where possible, all
Working Committees should seek to process all spsh§p and revenue-raising
advertisement through Advertising at Sheffield td’ Union.

Forge Media

Contracts between these Working Committees andrasing at Sheffield Students’ Union

are mandatory. The following clause will be incldde

‘Forge Media shall not write/record articles thaproduce advertising or promotions within
the body of their text/programming. This undermities advertising that they could receive
as a Committee and undermine this policy’.

- For clarification or further guidance on how thAavertising Policy relates to Clubs,
Committees or Societies, please get in touch dyreath the Finance or Activities Officer at
Sheffield Students’ Union.

Contracts

All firms that conform to this policy will be perttéd to enter into contractual agreement
with the Students’ Union and its outlets. Howe\at, proposals that are concerned with
tenancy and exclusivity are to be considered byRimance Officer, in consultation with
relevant Students’ Union staff.



Appendix 1

The following appendix clarifies the terms and dtinds of Sheffield Students’
Union advertising policy in more detalil.

Law
Tobacco Advertising and Promotion Act 2002 - Prdhilthe promotion of any tobacco
products, except at the point of sale.

Ethical and Equality Policies

Companies that are banned under the Ethical andiliquPolicy are excluded from
conducting any trading or advertising with Shetfi@tudents’ Union or its subsidiaries; this
includes all clubs, societies and committees aadarfollows:

2.1 Nestle:
All dealings with Nestle are prohibited by referand as long as this referendum is held by
Union Council. The Nestle policy is up for reviawOctober 2012.

2.2 Landlords and Property Agents
a) Landlords advertising specific properties

If a landlord or property agent wishes to advertisgpecific property as available to let, at
least one of the following must apply:

» The property must be registered with Sheffield @nsity -Registration status can be
confirmed by contacting property with US on 222 805

 The property must be accredited by the City Couf8ihared Student Housing
Accreditation Scheme) - Accredited status can bditned by contacting the City
Council on 0114 273 4680.

» The property must be certified as meeting the stadsd of the City Council
Responsible Landlord Scheme (RLS). The landlorgroperty agent should have a
certificate confirming that the property meets RIis&andards. Alternatively,
certification can be confirmed by contacting they@ouncil on 0114 273 4680.

e The property must be signed up to the National Cdéale non-Educational
Establishments (the ANUK/Unipol code). This can danfirmed by contacting
Sheffield Students’ Union’s Advice Centre.

b) Other advertising by landlords and property agetts

A landlord or agent who wishes to advertise moreegaly will be asked to sign a
declaration drafted by the Student Advice Centrpp@ndix 2). This will confirm that they
are members of an appropriate professional body {lge Association of Residential Letting
Agents or the National Federation of Residentiatdlards), or that they have successfully
completed Sheffield Hallam University’s Landlords fExcellence course and that all their
properties meet all appropriate legal minimum stadsl and agree to our advertising clauses.

c) The University of Sheffield Accommodation and Capus Services (ACS)

The above restrictions will not apply to properti®gned or managed by ACS.



d) Students’ Union members

There will be no change to the current policy. @beve restrictions will not apply to
Union members who wish to advertise.

e) Role of the Welfare Officer

Any enquiries or complaints about the policy wil keferred to the Welfare Officer who will
consult with the Student Advice Centre.

2.3 Lap Dancing Clubs

Lap Dancing Clubs and those institutions thattdwisa similar purpose are currently banned.
Firms wishing to sell lingerie, sex products or amyated products may be allowed to
advertise with the express permission of the Fieaielfare and Women'’s Officers.

2.4 Gambling

Applications from gambling firms to advertise thgbuSheffield Students’ Union will be
considered by the Welfare and Finance Officers. shioh firm may be allowed physical
poster space in the Union buildings or outlets ang such advertisement must not include
any reference to specific pricing.

2.5 Banks and Lenders

All such firms shall be allowed to advertise witfsheffield Students’ Union’s publications
only.

2.6 Clinical Tests

Those firms or Government organisations that wistadvertise within Sheffield Students’
Union or its publications must complete an evatraform, detailing the exact aims, methods
and perceived risks of the trial.

Permission is only to be granted with the authtiisaof the Finance Officer after he has
consulted with the General Manager, Welfare Offeed Student Services to ensure Student
Officers are satisfied with the level of risk exjeecced by our members.

2.7 Greyhound Racing

The Students’ Union Council has voted that prongptineyhound racing is banned within
The Sheffield Students’ Union building and all Stats’ Union publications. (27/11/08)

2.8 One Medicare Darzi Centre

One Medicare and other Darzi Centres are bannedddyertising at Sheffield Students’
Union and within all publications.

2.9 Grounds for disqualification:
Sheffield Students’ Union can cease dealings withthe promotion of companies under the
Ethical and Equality Policy as defined by Bye-Lava® Sheffield Students’ Union’s

Constitution if a company is involved with any bétfollowing:

* Involvement with the Arms trade
» Use of animals for cosmetic or non-medical expenitaion
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* Actions deliberately harmful to the environment
» Actions that violate human rights

» Unfair exploitation of developing countries

» Racist, homophobic or sexist policies.

This is the only method by which Sheffield Studeblision can impose a complete ban, and
the only firms affected are those listed aboveub€] Societies and Committees are free to
decline any offers of sponsorship as they wish.

2.10 Process for banning a company

- Member would write to the Finance Officer requegtimat Sheffield Students’ Union
‘should have no dealings’ with an organisation cifiggng one or more of the aforementioned
grounds.

- The Finance Officer collates evidence from arepehdent source, the firm and Sheffield
Students’ Union.

- The evidence is submitted to meeting of Sheffffiddents’ Union Council for debate, who
decide on the following:

* No action to be taken

» Take matter to referendum (in case of two thirdfonitg)

* Request further information for consideration &ttare meeting
» Decision is published and takes effect as soomasacts permit

Competitors
3.1 Nightclubs, Bars, Pubs, Sports and Fitness Centres

Such firms are not permitted to hire a stall orehaay form of advertising space with
Sheffield Students’ Union or outlets. Advertisimgy be allowed within the publication
‘Your Sheffield’ only.

3.2 Cafés, Fast Food Outlets, Sandwich Shops

Advertising is permitted within the Students’ Unigublication, ‘Your Sheffield’, on the

condition that no promotional information i.e. pnig, special offers, ticket offers or
specialist/themed nights are included (i.e. nothindirect competition to Sheffield Students’
Union, its products or services).

Those firms located outside of the S1, S3, S6, &i@ S11 postal areas are entitled to
unrestricted advertising rights. Unrestricted atisig is permitted in Your Sheffield.

3.3 Shops and Stationers

Advertising is allowed in any Students’ Union pghblion for products that the Students’
Union does not stock. However, it should be ndtet every effort should be made to
identify such areas and adjust our stock to match.

All advertisement with competitors is only to beemg on the express wishes of the Finance

Officer in consultation with the Commercial Sendc®irector. Limited unrestricted
advertising is permitted in the Your Sheffield poation.
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3.4 Publications

Publications and companies in direct competitionthwl'he Student Directory can not
advertise in the Union.

No external publications are allowed in the buiidin No unauthorised materials
(flyers/leaflets) are allowed in the building withidoeing agreed with advertising at Sheffield
Students’ Union.

. Students’ Union Buildings and Outlets
Advertisements are allowed in all allocated spaoéess otherwise detailed in this policy.

If sales are to go ahead in the Students’ Unioridimgs and outlets by an external
company/advertiser, these must be directly autbdripy the Advertising, Sales and
Marketing Officer and the Finance Officer beforetharf sales are permitted, receipts must
be issued for every sale and the sellers must skate the Students’ Union hold no
responsibility for said sales (This does not applthe shop space to rent).

4.1 Stalls

The Students’ Union will charge for the use of Istakithin the building to external
advertisers/companies. Student groups are allowedse stalls for free through Room
Bookings (28554). Requests for free stalls frorgome else, even unrecognised student
groups must be agreed by the Advertising, SalesMarketing Officer and the Finance
Officer.

Freebies and samples may be distributed, howeléraided items must comply with this
policy. Where the Students’ Union Shop or otherd8hts’ Union outlet may see a loss in
sales due to freebies/samples which are distribtbedadvertiser must pay a compensation
charge of at least £50 to cover the cost of lossabés. Alcohol may not be distributed
outside of the Students’ Union bars.

Student Groups must brief the Finance Officer eetory items (freebies) are handed out and
ensure that they will not cause any Students’ Uoiattets loss of sales.

The Finance Officer must give permission for satego ahead. If sales are permitted,
receipts must be issued for every sale and thersetfiust state that the Students’ Union hold
no responsibility for said sales.

4.2 Concourse

Those firms that strictly follow this policy shdlé allowed to advertise on the concourse.
Student-led business ventures shall be permitté@de on the Concourse on the condition
that the services/product supplied are distinanftbe Students’ Union’s offerings and is
subject to the approval of the Finance Officer bjadimple majority of the Commercial
Services Committee.

All advertisers must complete the Concourse remuiatform, if said advertiser breaks the

terms and conditions of this contract, Sheffielddgnts’ Union reserves the right to ask them
to leave or possibly ban them from the concourse.
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5. Website

Limited advertising space shall be made for exieauwertisement on the new Students’
Union website, with the exception of the home pdgeline with the restrictions of this

policy.
6. Contracts

All firms that conform to this policy will be pertited to enter into contractual agreement
with the Students’ Union and its outlets. Howe\adt, proposals that are concerned with
tenancy and exclusivity are to be considered byHihance Officer in consultation with the
Finance Director.

7. Clubs, Committees and Societies

Clubs, Committees and Societies are allowed tamfaonsorship externally; however they
are subject to the provisions within this policydanust inform the Advertising, Sales &
Marketing Officer.

- For clarification or further guidance on how thA@vertising Policy relates to Clubs,

Committees or Societies, please get in touch dyradith the Finance Officer at Sheffield
Students’ Union.
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Appendix 2

Landlord and Property Agent Declaration Policy
May 2010

Membership of an appropriate professional body
| declare that | am or my company or organisata member of:

» Sheffield City Council’s Responsible Landlord Sclegmor
» The Association of Residential Letting Agents, or

« The National Federation of Residential Landloras, o

* Another appropriate professional body (please $peci

Alternatively, | declare that | or another repraagime of my company or organisation has
successfully completed Sheffield Hallam Univergtiandlords for Excellence course.

Legal responsibilities

| declare that all the properties | or my compangrmanisation owns or manages satisfy all
appropriate current legal minimum standards. Thedade but are not restricted to:

» The Furniture & Furnishings (Fire Safety) Regulatid 988, 1989 and 1993
* The Gas Safety (Installation and Use) Regulati@stl
* The Electrical Equipment (Safety) Regulations 1994.

| also declare that any properties | , my companyng organisation own or manage which
fall within the definition of House in Multiple Oopation (HMO) comply with all additional
HMO requirements including, where appropriate, naoiy licensing.

| also declare that any deposits paid to me or myotnpany or my organisation in
connection with assured short hold tenancies willd protected in a Government
authorised tenancy deposit protection scheme.

Equal opportunities

| declare that I, my company or organisation wilsere that in the provision and letting of
housing or associated services no person or gropersons applying will be treated less
favourably that any other person on the groundshufic group, nationality, sex, marital
status, family commitments, disability, age, poétior religious beliefs, spent or irrelevant
criminal convictions, trade union activity, HIV #iig or sexuality.

All advertising should also adhere to these clauses

Advertisements do not actively encourage studenmdsrushing to book their Accommodation
and must not refer to a desirable date to bookiogdates or ‘now booking’ information to be
included in any advertising). If an accommodatmovider has physical presence in the
building, they must stock and support Sheffielddgnits’ Union’s Smart Move campaign and
material.

Signature:

Company or organisation:
Date:
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Appendix 3

Your Sheffield Advertising and Sponsorship Policy
May 2010

a) Landlords and Property Agents
If a landlord or property agent wishes to adveiitis¥our Sheffield they must ensure that:

* They are members of an appropriate professionaly b@dich as the
Association of Residential Letting Agents or thetibiaal Federation of
Residential Landlords) or

* They have successfully completed Sheffield Hallamversity’s Landlords
for Excellence course, and that all their propertieeet all appropriate legal
minimum standards.

 Where a rental price is included within an advertient, details of the
specific type of room that price relates to mustibeluded within the
advertisement copy.

* Where a rental price is included within an advertient, the basic contract
structure relating to that price must also be mfeed in the copy e.g. length
of contract term and included items.

* Where any service (e.g. internet access, gym pooyiss referred to within
an advertisement and rental price is also includethe copy, this must be
made clear whether these services are includdkiprice or at an additional
cost.

* Where a rental price is included within the advarsample of the contract
relating to rooms at that price must be suppliedTtee Student Union
Advertising, Sales and Marketing Officer.

» Advertisements must contain no false or misleadififigrs.

* Advertisements must not actively encourage studerds rushing to book
their accommodation and must not refer to a desirdhte to book by (no
dates or ‘now booking’ information are to be in@ddn any advertising).

- These points can be resolved via clearly visibt¢notes

b) Nightclubs and Bars

- If a nightclub or bar wishes to advertise in Y@&lreffield they must ensure that their adverts
comply with the following guidelines:

* Promotional activity will not have the alcoholicrestgth, relatively high
alcohol content, or the intoxicating effect, aathant theme.

* Promotional activity will not condone, encourage glamorise excessive
drinking/drunkenness or encourage anti-social hieav Effects of
intoxication should not be referred to in any faradle manner.

-14 -



* Promotional activity will not refer to consumingcahol to recover from
previous over-indulgence.

» Overtly sexual images will not be used.

* No ‘on premise consumption’ alcoholic drinks proionos will be
advertised within the directory where the pricebislow the following
guidelines:

- Bottled beers and spirit based premised drinkke¢ pops’) £1.00

- Pints of larger, bitter or cider £1.00

- Spirits per single measure £0.75 pence

- Any other product based on a minimum of £0.50cpeper unit of
alcohol.

- This will not include limited voucher offers

- Clubs, bars, pubs, sports, fitness centres, ctfessfood outlets and sandwich shops are all
allowed to advertise promotional information instloine publication. This can include drinks
pricing, special offers, ticket offers or speciattiemed nights.

- Note in addition to the above, Sheffield Studddigon and its agents reserve the right to
refuse advertisements they deem at their sole atisor to be offensive, inappropriate,
unsuitable or likely to bring the University or 8&nts’ Union into disrepute.
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